[image: ]





















		




					
	INPUTS
	

	
	

	CONTEXTUAL FACTORS
	

	

	ACTIVITIES
	


	
	


	CONTEXTUAL FACTORS
	
	

	
		

	OUTPUTS
	
	

	
		

	CONTEXTUAL FACTORS
	


	
	

	PRACTICES & BEHAVIORS
	
	

	
	

	CONTEXTUAL FACTORS
	

	
	

	OUTCOMES FOR PEOPLE
	

	
	

	CONTEXTUAL FACTORS
	

	

	OUTCOMES FOR BUSINESS
	


[image: ]
[image: ]

2



1






[image: ]

 NOTES ON THEORY OF CHANGE`      




















 ADDRESSING CONTEXTUAL FACTORS` 
Use the table below to list risks and dependencies that require complementary actions, and for making notes about what that action is or might be.

	CONTEXTUAL FACTOR
	NOTES ABOUT COMPLEMENTARY ACTION

	

Copy and paste from above


	

	

Copy and paste from above


	

	

Copy and paste from above


	

	

Copy and paste from above



	



Add rows as necessary
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	TARGET ONE

	


[image: Clock]TIMING
	
The time by which we want to see the target achieved.
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REACH
	
The numbers of people, or the proportion of a target population, that should experience the positive change.
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OUTCOME
	
The specific improvement in outcomes for people for which we are setting a target.
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MEASUREMENT
	How might we measure this target (Indicators, Metrics, Data Sources)?
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SDG CONTRIBUTION
	Which SDGs does this target connect to?
	



To add more targets, copy and paste table
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To add more indicators, copy and paste table
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